Horst Kopp (Ed.)

Area Studies, Business
and Culture

Results of the
Bavarian Research Network forarea®

LIT



Table of Contents

PART1

Development of the Research Network
Three Phases of Support with Increasing Focus
Horst Kopp, Peter Lindner ...ttt 1

PART I

Reports on the Individual Projects
Support Phase 1

The Industrialization Potential of Peripheral Regions in Tanzania
Ingrid Angermann, Dieter Fricke ...ttt 11

Private Business Enterprise and Economic Liberalisation in the Arab Republic of Syria:
Dynamics and Significance of Market Economy Factors in the Transition from a Cent-
rally Planned to an Open Economic System

Jiirgen Amann, Marc Boeckler, Hans Hopfinger ..........ccooovevinirviiniinnccnnne, 19

The Institutionalisation of Palestinian Entrepreneurship at the Peak of the Middle-East
Peace Process
Peter LINANET ..ottt st e s s e b s 29

Vietnamese Villages in Transition:The Developmental Potential of Vietnamese Villages
Bernhard Dahm ........ccccoruieicmiriniiicrentti ettt rsass s sae s aes 40

Potential for Tourism, Man-Environment Relationships and the Development of Tourism
in the Tabarka Region (NW Tunisia)
KIAUS GIEBNET ....cvvvivriiiveiiieerieeceeeesereeereessressseessssasssrasesssesssssassessasaessasnassssasassssunesans 48

Effects of Boundaries on Tourist Supply and Demand Structures in the Red Sea Region:
Aqaba, Eilat, Taba
Horst-Giinter Wagner, Mario MOhr ... 56

The Development and Economic Impact of Newly Established Tourist Areas in Rural
Areas of Morocco and Tunisia
Andreas Kagermeier ............cccovveiereniniiciiniiiincceisess et sssssesaessssneseens 61

The Impact of Tourism on the Traditional Potters’ Communities in the Maghreb Coun-
try of Morocco. An Ethnological Study
Herndn Benftez JUMP .....cccoveeeeceeenineinenetciecentsciteessc st asses s eaes 70



Table of Contents

Consequences of New Forms of International Tourism (Trekking and Desert Tours) in
Rural Regions of the Maghreb — Case Study Southern Morocco
HETDETE POPP «..evviceeeereeirerenit ettt st s s e b snsnenen 81

Acculturation Due to Tourism: Sociocultural Conflict Situations for Tunisian Woman in
the Tourism-Related Acculturation Process
Brigitte Moser-Weithmann ..........cccuivienniiinnieincniinssissseeeeessssssssesses 88

Patterns of Interaction in Tunisian Coastal Towns
Carmella PEAfTENDACKH .....vveeveeeeeerieieeecie e esse e s stesssae st e e ssessesssaesssnessenssnessaass 95

Changing Land Law and Economic Developments in Tanzania: The Acquisition and
Security of Land Rights

FAUZ TWAID ....cooveereerecrciretcerinerennrensesessse e secsecreentsstsestssasssssnsresaesassasansanstones 102
Work in Formal Organizations in Nairobi, Kenya

Gerd Spittler, Gabriele WUISIET ...t 110
Intercultural Communication as a Success Factor in Economic Relations between the
USA, China and Germany

Birgit ZIiNZIUS ......cccoomieiieieriiiitiiiiice st s 119
German-Turkish Communication at the Workplace in Turkey

Asker Kartari, Klaus Roth (Support Phase 142) ......ccccoiiiiiininininininineicnicinnne 128
Dictatorship and Anomia

Peter Waldmani ........c.coeoiiieiininnnnnineeseneesceceseeeesesssessesusssesssssssssssessassssssssssaseons 141
Support Phase 2

Respect the Other Culture — The Key to Business Success
Dieter Bohn, Riidiger Ahrens, Henning Albrecht,
Thomas Reichenbach ..o s 151

Local Conditions, Market Opportunities and Risks for Medium-sized Bavarian Compa-
nies in the People’s Republic of China — Investigated Using Machine Tool Manufac-
turing as an Example

Hans-Dieter Haas, Johannes REhner ..., 163

Private Entrepreneurship in the People’s Republic of China
Torsten M. KHhIMANN .........ccccrmiiienininiiiiiiiisiini st esssessennns 175

Market Presence and Organizational Structures across Cultural Boundaries: Case Studies
on the Involvement of Bavarian Medium-sized Companies in China
Aida Bosch, Thomas Reichenbach, Gert Schmidt, ..........ccccooiiiviiicninnrienineninnonernecnns 186

v



Table of Contents

Vietnam in Transition: Market-Creating Institutions and Private Entrepreneurship
Rainer Klump, Klaus Gottwald ............ccocvuiriirininininiiineinnicnississsssssee s 200

International Business Cooperation in Jordan
Christian Ri€del .........ccoiiiviniiicincii it srsene 210

Formation and Institutionalization of a Non-white Entrepreneurship in South Africa
Michael Babo, Dieter FIICKE ........cccoiviniiiiieiiiiricecinicieeces i 225

Theoretical Basic Principles of Intercultural Communication and Perception in Multicul-
tural Societies (such as in the USA)
KIAUS LOSCH ...ttt et sb bbb s 240

Chicanos, Anglos and Indians: Perception of Other and Self between Three Cultures
TOMAS CRIISE ...t sns 248

Irony and Parody as Strategies of a Broken Perspective in Contemporary Chicano/a
Novels
ThOTSEN THIEL ....ccoviuiiiniriiiiiricee s s s sre s s 255

Cultural Heterogeneity and Nation as Illustrated by the Example of Venezuela
Hans-Joachim KOMIZ .......ccecererrernricrrernnesesessinseneesenseseeseesesesssesseseessessesasssessrensoneeneens 262

Perception of the Other and Crossing of Boundaries in Contemporary Peruvian Novels
Brigitte KOMIZ .....coeeeviirirenmiininiiiiniiicn i 272

The Legal Dimension of Conflicts between Cultural Rights and Economic Actions in
South Africa and Namibia

Chuma Himonga, Harald Sippel, Ulrich Spellenberg, Ulrike Wanitzek ...........c.cooecue. 282
Support Phase 3

German Entrepreneurs and Expatriates in Turkey: Their Action Strategies and Their Life-
World in the Diaspora

Asker Kartari, KIaus ROth ........civiiiiiiiiiiiiieceirecerereceenrrenrtesesernsrereeesesssvanseessssesnnsnne 291

The Negogiation of Identities, Power and Space: An Investigation of Selected Maquila-
dora Plants in Cuidad Juirez, Mexico
Christian Berndt ..o 303

The Importance of the Diaspora Community for Businesses in Mexico: A Comparison
of German and U.S. American Staff Members Posted Abroad
Ingrid Dobler, Maren von Groll, Alois Moosmiller ..o, 316



Table of Contents

The Importance of the Diaspora for Businesses in Indonesia: A Comparison of German
and U.S. American Expatriates
Thomas Hufnagel, Alois MOOSIMUIIET ...t 326

Co-operative Ventures between German and South African Companies — A Synopsis
Tina M. Babo, Dieter Fricke ... 334

The Role of Inter-Firm Networks in Penetrating Foreign Markets
Hans-Dieter Haas, Johannes RENNET ........c.oovvivrivieiiiciieiniercriercesscnnesnesssessneessenennes 347

Trust in German-Mexican Business Relationships
Torsten M. Kiihimann, Oliver SChumann ..........cccccooiiciiiiiinnneressneeeesesaesireeeneas 356

Trust in Intercultural Cooperative Ventures between Japanese and German Small and
Mediumsized Companies
Harald DOHES ......ocovereeeiiercrnciiin et bbb sresanes 372

Economic Culture and Business Co-operation in Southeast Asia, Exemplified by Indo-
nesia and Singapore
Vincent J. H. Houben, Steffen Henkel, Claudia Ruppert.............ccocviininnnvnrinnnnnns 383

International Co-operation and Competition in Tourist Enterprises: Cultural and Econo-
mic Aspects of their Behaviour

Hans Hopfinger, Nicolai Scherle..........cooviniiniiiecscsiisins s 397
Holiday Courses: Focus on Central Asia — Languages and Area Studies

Klaus Kreiser, Bert G. Fragner, Michael Friederich (Support Phase 1) .................... 410
Patterns of Perception and Business Contacts

Hans-Joachim Konig (Support Phase 142) ......cccvimniiiinninenniininnniensssesens 414
PART I

Summary of Research Network Achievements
HOTSE KODPP eereeuencerereecniitineisssis st srsre s st es st bttt sttt ns 419

\%!



