
The social life of things 
Commodities in cultural perspective 

Edited by 
A R J U N A P P A D U R A I 
University of Pennsylvania 

The right of the 

University of Cambridge 

to print and sell 

all manner of books 

was granted by 

Henry Vili in 1534. 

The University has printed 

and published continuously 

since ¡584. 

C A M B R I D G E U N I V E R S I T Y P R E S S 

Cambridge 

New York New Rochelle 

Melbourne Sydney 



Contents 

Contr ibutors page vii 

Foreword by Nancy Farriss ix 

Preface xiii 

Part I Toward an anthropology of things 

1 Int roduct ion: commodit ies and the politics of value 3 
Arjun Appadurai 

2 T h e cultural biography of things: commodit izat ion 
as process 64 
Igor Kopytoff 

Part II Exchange, consumption, and display 

3 Two kinds of value in the Eastern Solomon Islands 95 
William H. Davenport 

4 Newcomers to the world of goods: consumpt ion 
a m o n g the Muria Gonds 110 
Alfred Gell 

Part III Prestige, commemoration, and value 

5 Varna and the emergence of wealth in prehistoric 
Europe 141 
Colin Renfrew 

6 Sacred commodit ies: the circulation of medieval relics 169 
Patrick Geary 

V 



vi Contents 
Part IV Production regimes and the sociology of demand 

7 Weavers and dealers: the authenticity of an oriental 
carpet 195 
Brian Spooner 

8 Qat : changes in the product ion and consumpt ion of a 
quasilegal commodi ty in nor theas t Africa 236 
Lee V. Cassanelli 

Part V Historical transformations and commodity codes 

9 T h e s t ructure of a cultural crisis: th inking about cloth 
in France before and after the Revolution 261 
William M. Reddy 

10 T h e origins of swadeshi (home industry): cloth and 
Ind ian society, 1 7 0 0 - 1 9 3 0 285 
C. A. Bayly 

Index 323 


